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KHLOE USES A
" SLEDGEHAMMER
N FOR A GOOD CAUSE!

KHLOE KARDASHIAN has always been frank when it comes to talking about
women's personal issues — so it makes perfect sense that Kotex has picked her
to be the celebrity spokeswoman for the brand’s Declaration of Real Talk il
’k’ campaign. The goal of the campaign: to get women talking honestly about their
5 reproductive health. To kick things off, Khloé took a sledgehammer to a i
\ wall graffitied with cutesy euphemisms like “vajayjay” and “hoo-ha.” “I'll gladly

lake a sledgehammerto things holding women back,” Khiloé said at the
pril 14 evt?nt in NYC. “I want everyone to joimrie in-supporting this causel”

F i

How's |~ . f 7 WE LOVE THESE!

LAMAR? R .° - . = AP Khloé’s $1,695 multicolor

1 ) £ j - Y Christian Louboutins

Up next for ; ! 5 - /. nearly stole the show.

Khloé: a = . X

much-delayed
honeymoon!
She and hubby
Lamar Odom are
" ‘“excited to take
4 two weeks,”
g Khloe says. "We
1 want to be with
each other.”
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Working out ..
with sisters
Kourtney and !
Kim recently H | R ;
helped Khlos - e
(here in a skintight N
Thatcher dress)
shed extra weight.
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